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House of Delegates 
approves affiliate 
defense fund, PR 


S tate optometric 
associations facing 
well-funded oppo¬ 
sition in the courts or 
statehouses could seek 
financial help from 
AO A, following passage 
of a resolution in the 
AOA House of 
Delegates. 

Adopted June 24, 
the resolution creates a 
board to review funding 
requests from states fac¬ 
ing opposition that 
meets certain criteria: 

❖ Legislation involv¬ 
ing the protection of the 
profession or the prac¬ 
tice of optometry; 

❖ The state legislation 
must have national 
implications; 

❖ Funds may be 
granted for legislative 
matters generally only 


after the completion of 
the legislative session, 
except for emergency 
requests; and 
❖ Be approved by an 
Oversight Board. 

The financial sup¬ 
port will take the form 
of a no-interest loan, 
from a fund that would 
be capped at $300,000 a 
year, which must be 
repaid to AOA within 
three years. 

The measure was 
unanimously supported 
by the AOA Board of 

see Resolutions , page 8 



Preparing to be sworn in by Chip Wallingford, M.D., (far left) as the 
2005-2006 Board of Trustees are, from left. President Richard L. 
Wallingford, Jr., O.D.; Immediate past president Wesley E. Pittman, 
O.D.; President-elect C. Thomas Crooks, III, O.D.; Vice President 
Kevin L. Alexander, O.D., Ph.D.; Secretary-treasurer Peter H. Kehoe, 
O.D.; and Trustees Randolph E. Brooks, O.D.; Joe E. Ellis, O.D.; J. 
Wayne Buck, O.D.; Dori M. Carlson, O.D.; David A. Cockrell, O.D.; 
and Ronald L. Hopping, O.D., M.P.H. Drs. Cockrell and Hopping are 
the newest board members, having won the two available seats in 
a four-way election with Joe Garvin, O.D., and Randy Lee, O.D. 


U.S. Surgeon General 
commends AOA for InfantSEE™ 
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A delegation from 
AOA met June 
17 with U.S. 
Surgeon General 
Richard H. Carmona, 
M.D., America's chief 
health educator, to pro¬ 
vide a detailed briefing 
on InfantSEE™. 

"I commend the 
American Optometric 
Association for their 
efforts to improve the 
health and well being of 
all Americans, and I 
look forward to partner¬ 
ing with AOA to 
advance the 2005 agen¬ 
da of the Office of the 
Surgeon General: The 
Year of the Healthy 
Child/" said Dr. 
Carmona. "I particularly 
want to thank the nearly 
7,000 optometrists 
nationwide who are 
participating in 
InfantSEE™ for all they 
are doing to provide 


much-needed eye care 
services to America's 
children." 

"President Bush and 
Dr. Carmona have 
demonstrated consistent 
leadership on children's 
health concerns. 
Optometry is proud to 
be working closely with 
this administration, at 
the highest levels, to 
ensure that no child will 
be plagued by a pre¬ 
ventable eye or vision 
problem," said AOA 
Secretary-treasurer Peter 
Kehoe, O.D. 

"Friday's meeting in 
the Surgeon General's 
office makes it clear that 
optometrists, through 
the InfantSEE™ initia¬ 
tive and the primary eye 
care we're delivering in 
communities across 
America, are committed 
to ensuring that 2005 
and every year to follow 


will be the year of the 
healthy child," Dr. 
Kehoe said. 

"AOA is proud of 
the growing support for 
this vitally important 
public health program. 
In addition to being 
viewed favorably by the 


Surgeon General, we are 
very pleased to have the 
support of President 
Jimmy Carter and the 
Vision Care Institute™ 
of Johnson and Johnson 
Vision Care Inc.," Dr. 

see Surgeon General , page 10 



Surgeon General Richard H. Carmona, M.D., 
M.P.H, meets with AOA Secretary-treasurer 
Peter H. Kehoe, O.D. 
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President's Column 

AOA makes a difference in your 
life...and the lives of your patients 


The following is excerpted 
from the inaugural address 
by AOA President 
Richard L. Wallingford , 
O.D., to the AOA House 
of Delegates on June 25, 
2005. The full text will 
appear in Optometry, 
Journal of the American 
Optometric Association. 

Today, I am here to talk 
about making a differ¬ 
ence. The American 
Optometric Association 
has made a difference in 
my life, and more 
importantly, in the lives 
of my patients in my 
wonderful state of 
Maine. 

I know that most, if 
not all of you, can say 
the same thing. The 
AOA makes a difference 
in your life and the lives 
of your patients. 

I had the privilege 
of witnessing a remark¬ 
able event just two 
weeks ago: A birth. 

No... not of a child: But 
something that will ben¬ 
efit children across our 
great country. The birth 
of the largest public 
health program in the 
history of the AOA, 
InfantSEE™. 

Here is a wonderful 
example of how the 
AOA makes a difference 
in your life, and in the 
lives of the youngest of 
our patients. 

Standing outside 
The Today Show win¬ 
dow, in the heart of 
New York City, I 
watched as Dr. Scott 
Jens and former 


President Jimmy Carter 
told a viewing audience 
of more than 2 million 
people about our new 
program. Literally 
within minutes, young 
mothers were contacting 
the AOA, requesting 
assessments for their 
babies. Our Doctor 
Locator went from its 
normal 1,000 inquiries 
per day to 14,000 
inquiries. That's mak¬ 
ing a difference. 

When AOA's 
President Pat 
Cummings, O.D., 
launched Healthy Eyes 
Healthy People™ three 
years ago, he repeatedly 
referred to the fact that 
75,000 3-year-olds 
develop amblyopia— 
every year. 

InfantSEE™ is going 
to shrink that number. 
But how much? 

Suppose we only 
catch half of them, or 
one-fourth, or one-fifth, 
or even 1 in 10. 

Would it be worth 
it? I want you to stop 
for a moment and try to 
imagine 100 3 year olds 
lined up in front of this 
stage—100 of them. 

You would actually 
need two rows of them 
to fit them across the 
stage in front of us. 

Now if you saved 
every one of them from 
developing amblyopia, 
wouldn't that alone 
make the program 
worthwhile? 

But let's take it 
another step. I figure if 
we count every one in 


this room, including the 
people in the back, there 
are nearly 1,000 people 
here. Now imagine 
every person, instead of 
being an adult, is a 3- 
year-old. Look 
around... if we prevent¬ 
ed every person in this 
room from developing 
amblyopia, wouldn't 
that alone make this 
whole effort worth¬ 
while? 

Now, picture seven 
of these rooms, lined up 
side by side, each with 
1,000 3-year-olds. 
Certainly if we prevent 
every single one of them 
from developing ambly¬ 
opia, wouldn't that 
make the program 
worthwhile? 

Yet, that would still 
be less than 10 percent, 
one out of 10, of the 3- 
year-olds who develop 
amblyopia. 

We are going to do 
better than that! We are 
going to find 20, 30 or 
even 40 percent of them. 
We are going to find 
20,000 to 30,000 of these 
children every year. 

Thirty rooms like 
this one, filled with 3 
year olds, every year. 

So once again.. .the AOA 
makes a difference in 
your life and the lives of 
30,000 children every 
year. 

InfantSEE™ is also 
going to make a differ¬ 
ence in how you are 
viewed in your commu¬ 
nity. When you offer 

see Address, page 22 
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Richard L. 
Wallingford, O.D. 


Our Doctor 
Locator went 
from its normal 
1,000 inquiries 
per day to 
14,000 
inquiries. 
That's making 
a difference. 


Send letters to: 
Editor, AOA News 
243 N. Lindbergh 
Blvd., St. Louis, MO 
63141. 

RAFoster@aoa.org. 

AOA News 
reserves 
the right to edit 
letters submitted 
for publication. 
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Matalin, Carville offer political views 
from polar opposite perspectives 




Mary Matalin, above, and James Carville, 
right, during their animated presentations. 
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In a dialogue mixed with political confrontation, 
Mary Matalin, adviser to the Bush administration, and 
James Carville, adviser to the Democratic Party, 
offered their insights into the political scene and shed 
light on their marriage, which has long been a topic 
of interest. Famed for appearing together on political 
talk shows, but arguing different sides of each issue, 
the two share a passion for politics, but from polar 
opposites. Carville told the AOA audience he 
expects "neo-isolationism" to replace the current politi¬ 
cal polarization as the dominant trend in domestic 
politics. Matalin described her view that "freedom is 
becoming the new paradigm in political trends." 

The Opening General Session for Optometry's 
Meeting™'June 23, was sponsored by Essilor. 



Even pre-diabetic 
patients show 
symptoms of 
diabetic retinopathy 

Diabetic retinopathy has been found in nearly 
8 percent of pre-diabetic participants in the 
Diabetes Prevention Program (DPP), according to a 
report presented at the American Diabetes 
Association's 65th Annual Scientific Sessions. 
Diabetic retinopathy was also seen in 12 percent of 
participants with type 2 diabetes who developed 
diabetes during the DPP. No other long-term study 
has evaluated retinopathy in a population so care¬ 
fully examined for the presence or development of 
type 2 diabetes. 

"These findings reinforce the recommendation 
that patients with newly diagnosed type 2 diabetes 
should be screened for retinopathy," said Emily 
Chew, M.D., of the National Eye Institute. 

Researchers say that diabetic retinopathy does 
occur in pre-diabetes and early in the course of dia¬ 
betes — within an average of three years after 
diagnosis. 

About 40 percent of U.S. adults ages 40 to 74 
— 41 million people — have abnormal blood glu¬ 
cose levels without having diabetes. 
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Thomas Annunziato, O.D., left, of Texas 
received the O.D. of the Year Award at 
Kristine Mieko Eng, O.D., accepts the AOA the Optometry's Meeting™ Opening 
2005 Young OD of the Year award. General Session, June 23. 


Honors go to profession's leaders 


Don E. Williamson, 
O.D., chair of the 
AOA Federal 
Government 
Relations 

Committee, accepts 
the Distinguished 
Service Award from 
AOA Immediate Past 
President Wes 
Pittman, O.D. 


O ptometry's 
Meeting™ 
opened with cer¬ 
emonies honoring ODs 
and a paraoptometric 
for their dedication to 
the profession and their 
communities. 

The Opening 
General Session, spon¬ 
sored by Essilor, also 
included a presentation 
of the Apollo Award to 
the Carter Center. 

AOA's top award 
for a non-optometrist, 
the Apollo Award recog¬ 
nized the Center, and 
Former President Jimmy 
Carter, for serving as 
honorary spokesperson 
for InfantSEE™. 
President Carter has 
appeared on The Today 
Show and in public 
service announcements 
urging parents to ensure 
their babies' eyes are 
assessed by an 
optometrist. 


Senior Master Sergeant Lynn E. Lawrence, 
CPOT, is honored as Paraoptometric of the 
Year. He is the Immediate Past Chair of the 
Commission on Paraoptometric Certification. 




UMSL professor Wingert named Fulbright Scholar 



When Timothy Wingert, O.D., begins teaching 
at the Poznan University of Medical Sciences.in 
Poland in February, he will do so as the first 
optometrist to be a Fulbright Scholar. 

The UM-St. Louis School of Optometry profes¬ 
sor will be teaching in Poznan's new optometry 
program, and may be working on an epidemiologi¬ 
cal study of children and vision. 

The journey to Poland began at the World 
Council of Optometry meeting in 2004, when Dr. 
Wingert met Professor Bogdan Miskowiak from the 
Department of Optometry and Biology of Visual 
System at the Poznan University of Medical 
Sciences. 


"He indicated that the school had a need and 
we realized that my participation could meet the 
format of a traditional Fulbright," Dr. Wingert said. 

The traditional Fulbright Scholar Program sends 
800 U.S. faculty and professionals abroad each 
year. Grantees lecture and conduct research in a 
wide variety of academic and professional fields. 

The Fulbright Program is sponsored by the 
United States Department of State, Bureau of 
Educational and Cultural Affairs. Under a coopera¬ 
tive agreement with the Bureau, the Council for 
International Exchange of Scholars (CIES) assists in 
the administration of the Fulbright Scholar Program 
for faculty and professionals. 
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Resolutions, from page 1 


Trustees and passed the 
House of Delegates 
without a dissenting 
vote cast. 

Representatives of 
several state optometric 
associations described 
how scarcity of funds, 
either in legal or legisla¬ 
tive battles, affected the 
outcome. 

Optometric associa¬ 
tion leaders in some 
states have seen massive 
public relations cam¬ 
paigns waged by 
national organizations 
to discredit optometry 
or attempt to roll back 
hard-won privileges. 

The funding provision 
is intended as a way of 
helping associations 
defend themselves. 

Resolutions must be 
approved by the AOA 
Judicial Council. 


Public image program 
gets strong support 


The funding of another program 
to defend optometry was also 
approved by the AOA House of 
Delegates. Under a bylaws amend¬ 
ment, the House unanimously agreed 
to a $60 per member rolling dues 
assessment. 

The assessment will fund a nation¬ 
al public awareness campaign by 
international public affairs and public 
relations firm Hill & Knowlton. In the 
House of Delegates, several states, 
including Texas and Oklahoma, 
described how they have been 
pleased with the firm's efforts on their 
behalf. 

The program has been termed the 
"largest public awareness campaign 
in the history of our association," and 


responds to longstanding member 
interest in raising the profile of optom¬ 
etry and countering misleading mes¬ 
sages by organized ophthalmology. 

The program will be funded on an 
annual basis, with continuing review 
to ensure the program's effectiveness. 

In other business, the House of 
Delegates approved a bylaws amend¬ 
ment requiring all future members of 
state optometric associations, whether 
new or rejoining after a lapse in mem¬ 
bership, to also be members of AOA. 

The change to so-called "unified 
membership" took effect June 25, in 
order to allow those states to grandfa¬ 
ther a small number of members who 
do not currently belong to both AOA 
and an affiliate association. 


HHS commends AOA for 


Healthy People progress 


he U.S. 

Department of 
Health and 
Human Services "recog¬ 
nizes the excellent 
progress made by the 
American Optometric 


Association (AOA) in 
implementing initiatives 
to achieve the targets set 
forth in the Vision and 
Hearing focus area of 
Healthy People 2010," 
according to a letter sent 
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to AOA Immediate Past 
President Wesley E. 
Pittman, O.D. 

In the letter, 
Penelope S. Royall, 
deputy assistant secre¬ 
tary for Health (Disease 
Prevention and Health 
Promotion) credits AOA 
for a number of accom¬ 
plishments: 

❖ Creating the 
Healthy Eyes Healthy 
People™ (HEHP) initia¬ 
tive, which addresses 
the 10 vision objectives 
of Healthy People 2010. 

❖ Appointing HEHP 
consultants through 
state optometric associa¬ 
tions to spearhead state 
and local community- 
oriented projects aimed 
at reducing disparities 
in access to eye care and 
thereby improving visu¬ 
al health. 

❖ Conducting three 
national Healthy Eyes 
Healthy People™ con¬ 
ferences for optometric 
leaders and HEHP con¬ 
sultants. 

"These conferences 
exemplify the collabora¬ 
tive nature of your 
approach to eye and 
vision care by including 


speakers from federal 
agencies and national 
health associations," 
according to the letter. 

❖ Obtaining industry 
funding for state associ¬ 
ations to design and 
implement community 
projects that support 
Healthy People 2010 
vision objectives. 

"We note that, in 
2003, 42 community- 
based outreach projects 
were funded, all of 
which emphasized col¬ 
laboration with commu¬ 
nity agencies," the letter 
says. 

❖ Continuing industry 
funding in 2005 with 55 
funded community eye 
and vision care outreach 
projects addressing a 
wide range of patient 
needs, including: 

❖ Children's vision, 
and homebound elderly 
patients in Oklahoma; 

❖ Underserved popu¬ 
lations in Utah; 

❖ Disadvantaged and 
physically challenged 
people in Idaho; and 

❖ Spanish-speaking 
populations with dia¬ 
betes in Indiana and 
North Carolina. 
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Surgeon General, from page 1 


Kehoe said. 

As part of the 
national launch, former 
President Carter, who 
serves as honorary 
national chair and 
spokesman for 
InfantSEE™, issued a 
call to action through a 


public service an¬ 
nouncement, which will 
educate parents about 
InfantSEE™ and urge 
them to take advantage 
of the program. The PSA 
cites his experience with 
his grandchildren's eye 
problems. 




Phil Keefer, president of the Johnson & 
Johnson Vision Care Center, addresses the 
AOA Presidents' Council about InfantSEE™. 
Keefer described how "Johnson & Johnson 
knows how to launch products, knows how 
to launch brands. We treated this as a prod¬ 
uct launch." He also described how the com¬ 
pany, well known for its products for 
babies, "helps pediatricians understand the 
value of InfantSee™ for their patients." He 
also described the capabilities of the compa¬ 
ny's partner, Babycenter.com, which reaches 
70 percent of the mothers-to-be in America. 

AOA pushes for ODs in 
National Health Service Corps 


AOA's delegation 
who met with 
Surgeon General 
Richard H. Carmona, 
M.D., included from 
left: AOA Clinical 
Care Group Director 
Jeffrey L. Weaver, 
O.D.; AOA Clinical 
Care Group Chair 
Kerry Beebe, O.D. 

Dr. Carmona; AOA 
Secretary Treasurer 
Peter H. Kehoe, 

O.D., and 
Washington Office 
Director Jon Hymes. 


A OA is launching 
a drive to 
include 

optometrists in the 
National Health Service 
Corps (NHSC), a federal 
program that places 
health care providers in 
federally designated 
health professional 
shortage areas (HPSAs). 

The move could 
bring primary eye and 
vision care to many 
areas in which it is not 
available and also could 
provide young 
optometrists a new way 
to deal with student 
debt, the AOA 
Advocacy Group notes. 

Established under 
the Emergency Health 
Personnel Act of 1970 to 
ensure an adequate sup¬ 
ply of primary care 
providers in under¬ 
served areas, the corps 
provides up to $50,000 
in student loan repay¬ 
ments on behalf of 
health care providers 
who are accepted to the 
program and commit 
for two years to serve in 
a community health 
center in an HPSA. 


The NHCS is cur¬ 
rently open to primary 
care physicians (both 
medical doctors and 
doctors of osteopathy), 
certified nurse mid¬ 
wives, primary care cer¬ 
tified nurse practition¬ 
ers, and primary care 
physician assistants, 
general practice den¬ 
tists, registered clinical 
dental hygienists, clini¬ 
cal or counseling psy¬ 
chologists, clinical social 
workers, psychiatric 
nurse specialists, mar¬ 
riage and family thera¬ 
pists, licensed profes¬ 
sional counselors and, 
nurses, pharmacists, 
and chiropractors. 

Under federal 
statute, optometrists are 
eligible for service in the 
NHCS. However, the 
Health Resources and 
Services Administration 
(HRSA), which runs the 
corps, has made it poli¬ 
cy not to include them. 

A House 
Appropriation 
Committee report last 
month included a direc¬ 
tive specifically instruct¬ 
ing the agency to 


include optometrists in 
the NHSC loan repay¬ 
ment program. 

The provision call¬ 
ing for optometry in the 
NHSC loan repayment 
program was offered by 
Reps. Kay Granger (R- 
TX) and Jim Walsh (R- 
NY), and was supported 
jointly by the AOA, the 
National Association of 
Community Health 
Centers and the 
National Rural Health 
Association. 

"The committee 
believes that inclusion 
of optometrists in the 
National Health Service 
Corps student loan 
repayment program will 
result in the expanded 
accessibility of eye care 
in communities where it 
is most needed," accord¬ 
ing to the report. 

The report "urges 
the Health Resources 
and Services 
Administration to 
(HRSA) take immediate 
steps to fully utilize 
doctors of optometry in 
the NHCS loan repay¬ 
ment program as part of 
an effort to make pre¬ 


ventative eye care serv¬ 
ices more accessible in 
community health cen¬ 
ters within rural and 
urban primary care 
health." 

Although not well 
known, the NHCS has 
become an important 
source of primary care 
in isolated rural towns 
and villages, and 
innercity neighbor¬ 
hoods. 

Care is often pro¬ 
vided through the feder¬ 
al HRSA's nationwide 
network of 643 federally 
qualified community 
and migrant health cen¬ 
ters, as well as the 
agency's 144 primary 
care programs for the 
homeless and residents 
of public housing. 

However, care may 
also be provided 
through freestanding 
practitioner offices. 

The HRSA centers 
alone serve 8.1 million 
Americans each year. 

NHSC practitioners 
are officers in the U.S. 
Public Health Service 

see Corps , page 11 
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Summit to 

T he AOA is seeking 
member input as 
it continues to 
plan the initial 
Optometry 2020 meet¬ 
ing next month, as well 
as two future 
Optometry 2020 meet¬ 
ings. 

As part of his 2004- 
2005 agenda, AOA 
President Wesley 
Pittman established a 
project team to develop 
a summit to explore the 
future of optometry. 

From that presidential 
charge was born 
Optometry 2020. 

Optometry 2020 
may be the most signifi¬ 
cant series of meetings 
on the future of the pro¬ 
fession in many years. 

Corps, 

from page 10 

Commissioned Corps. 

NHSC practitioners 
are encouraged to contin¬ 
ue practicing in under¬ 
served areas after the 
three-year assignment 
required for student loan 
reimbursement. 

Many remain in the 
corps beyond the initial 
term of service necessary 
to qualify for loan repay¬ 
ment. More than 23,000 
health professionals have 
served with NHSC since 
its founding. Current 
field strength totals more 
than 2,700 clinicians and 
health care professionals. 

"With the National 
Association of 
Community Health 
Centers now actively 
encouraging the involve¬ 
ment of optometrists in 
health centers and a vari¬ 
ety of studies demon¬ 
strating unmet needs for 
vision care, particularly 
among children, it simply 
makes sense for 
optometrists to be a part 
of the National Health 
Service Corps," said Jon 
Hymes, director of the 
AOA Advocacy Group. 

Additional informa¬ 
tion about the National 
Health Service Corps can 
be found at 

http://nhsc.bhpr.hrsa.gov/. 


plan for 2020, input sought 


The AOA values 
member input, and ask 
that members visit 
www.aoa.org/x3961.xml , 
and be an important 
part of the process by 
taking the survey there. 

The summit meet¬ 
ings have been made 
possible through the 
generous support of the 
17 participants of the 
AOA's Ophthalmic 


Council. 

Optometry 2020 will 
have three phases: 

❖ First summit 
(Dallas, August 4 to 6): 
Review of trends and 
issues and consideration 
of implications and pos¬ 
sible futures for the pro¬ 
fession. 

❖ Second summit: 
Determination of pre¬ 
ferred futures for the 


profession and strate¬ 
gies to achieve this 
desired state. 

❖ Third summit:The 
role of organized 
optometry in advancing 
the profession to 2020. 

Representatives of 
key optometric organi¬ 
zations have been invit¬ 
ed, to attend and partic¬ 
ipate in the first of three 
three-day summits. 
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Push on for more Children's 
Vision bill cosponsors 


M ore than 100 

members of the 
House of 

Representatives have 
signed on to cosponsor 
legislation for $75 million 
in federal grants that 
would be used to bolster 
state programs for the 
identification and treat¬ 
ment of vision impair¬ 
ment in school-age chil¬ 
dren. 

However, that is not 
enough to ensure the 
measure will pass 
Congress, and the AOA 
Advocacy Group is ask¬ 
ing AOA members to 
help find more cospon¬ 
sors. 

Coming within days 
of a new Centers for 
Disease Control and 
Prevention report show¬ 
ing millions of children 
do not receive the vision 
evaluations recommend¬ 
ed by top health care 
organizations. The 
Children's Vision 
Improvement and 
Learning Readiness Act 
of 2005 (H.R. 2238) has 
been enjoying support 
from both sides of the 
political aisle, the AOA 
Advocacy Group notes. 

The Children's 
Vision bill is intended to 
supplement existing chil¬ 
dren's vision programs 
for identification and 
treatment of vision 
impairment, through a 
system of grants to states 
for eye exams and neces¬ 
sary follow-up care, 
development and distri¬ 
bution of educational 


materials on state chil¬ 
dren's vision programs, 
and efforts to ensure that 
these new initiatives 
complement, not sup¬ 
plant, services already 
provided under 
Medicaid and SCHIP. 

AOA supports the 
measure. 

Competing legisla¬ 
tion, introduced by Rep. 
Vito Fossella (R-NY) 
with the support of the 
American Academy of 
Ophthalmology, would 
authorize federal sup¬ 
port only for a program 
of eye screenings for chil¬ 
dren. 

Because Rep. 
Fossella's measure 
would allow grant funds 
only for "screenings," it 
would exclude pro¬ 
grams—such as 
Kentucky's existing 
KIDS Now program— 
that provide comprehen¬ 
sive eye examinations for 
children. 

Introduced May 10 
by Rep. Bill Pascrell, Jr. 
(D-NJ) with 11 initial 
cosponsors—including 
Rep. Ileana Ros-Lehtinen 
(R-FL)—H.R. 2238 had 
attracted a total of 121 
cosponsors as this AOA 
News went to press, with 
more being added 
almost daily. 

The AOA Advocacy 
Group credits the bill's 
growing support in large 
part to a concerted effort 
by the AOA Keyperson 
Network, AOA's grass¬ 
roots lobbying corps, to 
encourage additional 


Illinois College of Optometry 
Fall 2005 Continuing Education Schedule 

18 Hours of Continuing Education 
August 14 Chicago, IL 

August 28 Lombard, IL 

October 16 Chicago, IL 

For registration information and additional course listings 

go to www.ico.edu. 

Questions? Contact Connie Pietrzak 
312-949-7080 or cpietrzak@eyecare.ico.edu. 



cosponsors. 

"However, we must 
add even more cospon¬ 
sors to the bill to con¬ 
vince congressional lead¬ 
ers that there is wide¬ 
spread support for estab¬ 
lishing a new federal 
grant program to sup¬ 
port state children's 
vision initiatives," the 
AOA Advocacy Group 
noted in AOA's electron¬ 
ic newsletter, InSite 
Online last month. 

"To strengthen our 
position, we urge all 
AOA members to contact 
their representatives to 
seek additional cospon¬ 
sors for H.R. 2238." 

To make that process 
more convenient, an 
"Action Alert" has been 
posted on the AOA 


Legislative Action Center 
page of the AOA Web 
site (www.aoa.org). 

Clicking next to the 
Children's Vision head¬ 
line in the Web page's 
"Action Alert" box, AOA 
members can find the 
Congresspersons who 
represent them, deter¬ 
mine whether any law¬ 
maker has already 
signed on as a cosponsor 
of the bill, and automat¬ 
ically access a model 
message either thanking 
the lawmaker for 
cosponsoring the meas¬ 
ure or urging the law¬ 
maker to consider 
cosponsoring the bill. 

The appropriate 
message will be brought 
up automatically based 
on the ZIP code entered. 



At AFVA's "Texas Hold 'Em" poker tourney, 
guests tried to outbluff and outplay their tablemates. 
The "Royal Flush" sponsor for the tournament was 
Vistakon. The Optometric Extension Program 
Foundation, College of Optometrists in Vision 
Development, Southwest Council of Optometry, the 
Ohio Optometric Association and a lively group 
from Maine purchased reserved tables for the event. 
Over 100 optometrists, spouses, educators, students 
and other optometric professionals paid $75 to 
play in the tournament. Grand prize was a three- 
day/two-night accommodations, dinner and tickets 
to Mamma Mia! at the Mandalay Bay in Las Vegas. 
Other prizes were awarded and a spectator's raffle 
was held as well. 

People were having such a good time, that as 
players were eliminated in tournament play, many 
stayed to hone their skills at "fun" tables. AFVA 
held the event to introduce the organization's new 
direction... the VAN has arrived. 


Know when to hold 'em 
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Students learn, lead and energize 



The officers and 
trustees of the 
American 

Optometric Student 
Association. 


A cheerleading 
formation at the 
Varilux Optometry 
Super bowl. 


A midst cowboy 
hats and Texas 
barbeque, more 
than 800 optometry stu¬ 
dents descended on 
Dallas to take part in the 
108th AO A Congress 
and 38th Annual 
American Optometric 
Student Association 
Conference, the third 
year of the American 
Optometric Associa¬ 
tion/American 
Optometric Student 
Association partnership. 

Students partook in 
the same events as ODs, 
from taking CE to visit¬ 
ing industry reps in the 
exhibit hall to socializ¬ 
ing at the pool. 

While a hit for the 
general conference pop¬ 
ulation, students 
seemed to get the most 
enjoyment from Alcon's 
The Great American 
Picnic on Wednesday 
night. Alcon offered 
carnival games, pig 
races, games of athletic 
skill, and high Texas 
heat. 


Student issues 

In an address to the 
AOA House of 
Delegates on Saturday, 
June 25, AOSA 
President Albert Licup, 
from the Illinois College 
of Optometry, thanked 
AOA for the opportuni¬ 
ties at the joint confer¬ 
ence. 

"Since 2003, more 
than 2,700 students from 
the U.S., Puerto Rico 
and Canada have partic¬ 
ipated in this joint meet¬ 
ing," said Licup. 

"AOSA members 
have enjoyed top-notch 
continuing education 
courses, entertaining 
social events, the cama¬ 
raderie of meeting 
optometry students 
from all 19 schools and 
colleges of optometry, 
and of course, the 
opportunity to network 
with optometrists and 
optometric leaders from 
around the country." 

In his address, 

Licup spotlighted what 
many students feel is a 
growing problem for 
young ODs. 

"Optometry stu¬ 
dents continue to strug¬ 
gle with mounting stu¬ 
dent debt," he told the 
House of Delegates. 

AOSA has taken 
concrete steps to aggres¬ 
sively address this 
pressing issue, Licup 
said. 

"First, we estab¬ 
lished a Federal Student 


Debt Task Force that has 
begun a letter-writing 
campaign in support of 
current student-friendly 
legislation on Capitol 
Hill," Licup said. 

"Second, the AOSA 
has opened a dialogue 
with other professional 
student organizations... 
in an effort to combine 
our mutual student 
indebtedness concerns 
to share with 
Congressional leaders. 

"Third, 12 AOSA 
members lobbied on 
Capitol Hill this year in 
conjunction with AOA- 
PAC to bring student 
indebtedness concerns 
to Congress. Our efforts 
this year would not 
have been possible 
without the assistance 
provided by the AOA 
and ASCO." 

Programs 

The AOSA educa¬ 
tion program — geared 
specifically to students 
— was sponsored in 
part by an educational 
grant from Vistakon, 
and taken by hundreds 
of students throughout 
the week. 

In addition to the 20 
hours of student-specific 
CE, the students were 
able to choose from 
more than 150 hours of 
general CE, getting a 
jump start on their pro¬ 
fessional careers. 

On Thursday, June 
23, 1 to 3 p.m., the 


AOSA General Session, 
graciously sponsored by 
VisionWeb, welcomed 
Karyn White. White, 
keynote speaker and 
comedienne for over 20 
years, got students to 
laugh at the stressful 
aspects of optometry 
school in her keynote 
address. 

Varilux 
Optometry 
Super Bowl 

More energetic than 
a big-time college foot¬ 
ball game, the Varilux 
Optometry Super Bowl 
XIV and Reception, also 
on Thursday, hosted 
more than 800 scream¬ 
ing people. Contestants 
— students from all 
schools and colleges of 
optometry — answered 
optometry-related ques¬ 
tions while their fellow 
classmates, wearing war 
paint, in school colors, 
energetically cheered 
them on. 

For the third year in 
a row, the Southern 
College of Optometry 
hoisted the Varilux 
Optometry Super Bowl 
trophy—this year cap¬ 
tured for SCO by Shawn 
Beilby. Beilby took 
home $1,000, along with 
the crystal Waterford 
Bowl Trophy that SCO 
will display. 

Billy Bob's 

Epitomizing the 
Texas experience, on 
Friday night, hundreds 
of students hightailed it 
to Billy Bob's Texas for 
an event sponsored by 
TLC. Once a cattle 
barn, Billy Bob's Texas 
is now the "World's 
Largest Honky Tonk," 
the first nightclub with 
an arena inside, and 
host to country music's 
biggest names. Clad in 
cowboy hats, students 
danced, shot pool, 
drank, and took in the 
country music and live 
rodeo. 
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Let AOA-sponsored Insurance Programs protect 
the most important parts of your life. 


In today’s increasingly litigious society, you need to protect 
the most important things in your life - yourself, your family 
and your career - should you be named in a malpractice 
claim or lawsuit. 

The AOA-endorsed Professional Liability & Business 
Owner’s Program features quality, dependable coverage ... 
and more: 

Professional Liability Insurance: 

•5* Policy limits up to $2,000,000.00 per occurrence and 
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•5* Lost wage reimbursement 
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Contact Marshs Affinity Group Services . 

Call toll-free at: 

1-800-503-9230 for Professional Liability coverage. 
1-800-882-2262 for the Business Owner’s Package. 

Or, visit www.proliability.com/aoa2 

for more information. 

Administered by: Marsh Affinity Group Services 
Underwritten by: Chicago Insurance Company, 

one of the Fireman’s Fund Insurance Companies. 
All coverages are subject to the terms and conditions of the policy. 

© Seabury & Smith, Inc. 2005 
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AOA Communications Group: 
New demands, new media 



A scene from the 
PBS segment. 
Spotlight On: Vision. 


t is a busy but not 
atypical year for the 
AOA 
Communications 
Group. 

"Each year, the 
AOA Communication 
Group works with the 
association's other 
groups and departments 
to support new AOA 
programs and to devel¬ 
op new communications 
products or services—in 
many cases, taking 
advantage of latest in 
communications tech¬ 
nology," said David 
Hamill, O.D., chair of 
the AOA 

Communications Center 
Advisory Committee. 

This year has been 
no exception. Dr. Hamill 


notes. AOA 
Communications Group 
projects have ranged 
from a million-dollar 
public awareness cam¬ 
paign to portray the 
truth about our profes¬ 
sion (see story, page 8), 
to a high-profile public 
relations campaign for 
AOA's new InfantSee™ 
program to the develop¬ 
ment of new regulatory 
compliance materials 
with the AOA Office of 
Counsel. 

New Internet-based 
services, such as AOA 
News Online, have been 
introduced. 

Some projects, like 
AOA appearing as a 


link in Internet search 
engine results, many 
AOA members may 
have seen. Others, like 
AOA's new internal 
Web site content man¬ 
agement capability, may 
not be apparent, but are 
helping the association 
to operate more effi¬ 
ciently and cost effec¬ 
tively. 

Dr. Hamill cites sev¬ 
eral examples. 

InfantSee™ 

The InfantSEE™ 
program was developed 
with the dedication of 
the following profes¬ 
sionals: members of the 
AOA Infants' Vision 
Project Team, Manning 
Selvage & Lee, and 
AOA staff. 

Some 10.2 million 
people saw, heard or 
read about InfantSee™ 
on the morning it was 
officially announced 
(June 8) with an NBC 
Today Show segment 
on the program—featur¬ 
ing President Jimmy 
Carter, the program's 
honorary co-chair, and 
AOA InfantSee™ 
Committee Chair Scott 
Jens, O.D. — drawing 
2.8 million viewers — 
and a USA Today feature 
that same morning 
attracting a similar 
number of readers. 

Meanwhile, 
InfantSee™ spokesper¬ 
son Andrea Thau, O.D., 
was interviewed live via 
satellite by journalists at 
nearly 20 local television 
stations around the 
nation as part of a satel¬ 
lite media tour. 

Other AOA mem¬ 
bers were interviewed 
about the program on 
leading radio stations. 
Public service 
announcements on 
InfantSee™ featuring 
President Carter were 
made available to televi¬ 
sion stations around the 
nation. 


Already operational, 
as the program was 
announced, was a new 
InfantSee™ page on the 
AOA Web site 
(www.aoa.org) that 
allowed more than 
14,000 parents to obtain 
further information on 
InfantSee™ immediately 
after reading or viewing 
media coverage of the 
program. 

Television 

Feature 

"Spotlight On: 
Vision," a short feature 
on the importance of 
proper eye care for 
school children, is 
scheduled to begin air¬ 
ing on many Public 
Broadcasting System 
(PBS) stations around 
the nation this summer 
— timed to coincide 
with AOA's annual 
Ready for School pro¬ 
motion. The informa¬ 
tive four-and-a-half- 
minute mini-documen¬ 
tary is part of PBS's 
series of "Spotlight On" 
features, used by affili¬ 
ates to provide useful 
information in the time 
between programs that 
commercial stations 
would use for advertis¬ 
ing. 

"Also being distrib¬ 
uted to TV stations next 
month, are two 30-sec- 
ond public service 
announcements (one in 
English, one in Spanish) 
with Elmo and other 
Sesame Street characters 
reminding parents and 
children about the 
importance of regular 
eye examinations," Dr. 
Hamill said. 

Wise Eyes™ 
video and 
workbook 

"Going back to 
school this fall, many 
kindergarten and pri¬ 
mary grade students 
will have a chance to 
learn about eye and 


vision care through Be 
Wise About Your Eyes™, a 
new nine-minute ani¬ 
mated and live action 
video program with 
complementary activity 
book," Dr. Hamill said. 

Replacing AOA's 
long-running Seymour 
Safely™ materials, the 
new video and work¬ 
book are designed to 
help AOA members eas¬ 
ily provide informative, 
interesting programs on 
the basics of vision for 
kindergarten through 
third-grade students in 
their local school. Both 
the video and the work¬ 
books will be made 
available to AOA mem¬ 
bers through the AOA 
Order Department this 
summer. 

Sponsored 

links 

"By now, just about 
anyone who has used a 
popular search engine, 
such as Google or 
Yahoo, to find informa¬ 
tion on the Internet has 
notice the 'sponsored 
links' that appear 
prominently with search 
results," Dr. Hamill 
observed. 

"Those seeking 
information on eye or 
vision care can expect to 
find links to reliable 
materials from AOA 
near the top of those 
search results, thanks to 
an on-line advertising 
program, resumed by 
the AOA 

Communications Group 
earlier this year," Dr. 
Hamill said. 

In just one month, 
Google users clicked on 
AOA materials 8,736 
times after searching for 
eye-related topics. 

Searches conducted 
through Overture (the 
search engine used by 
Yahoo and MSN) result¬ 
ed in another 7,869 
clicks on AOA materials 

see Communicate , page 18 
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that same month. 
("Glaucoma" was the 
most common search 
keyword leading to 
AOA materials through 
the Google search 
engine, resulting in 



Valerie Kattouf, 
O.D., examines a 
child in the PBS 
Segment, Spotlight 
On: Vision. 


1,834 clicks.) 

AOA materials con¬ 
sistently place near the 
top of sponsored search 
results (with AOA 
cataract materials given 
an average position of 
"1.7" in Google search 
results and the AOA 
glaucoma materials 
given an average posi¬ 
tion of "1.13" in 
Overture search results). 

"Sponsored links 
are generally considered 
a highly cost-effective 
way to increase visibili¬ 
ty and public awareness 
of a business or organi¬ 
zation. Sponsors are 
assessed a fee by the 
search engines, on a 
'pay-per-click' basis, 
only when an Internet 
user actually 'clicks' on 
a sponsor's link," Dr. 
Hamill said. 

Fees are generally 
around 20 cents per 
click. 



Wise Eyes™ and 
Spex™, AOA's 
messengers for 
good vision. 


Satellite media 
tours 


"Network television 
programs 
such as The 
Today 
Show can 
reach mil¬ 
lion of 
Americans 
in a few 
minutes of 
broadcast 
time. 
However, 


with many Americans 
relying primarily on 
local media for their 
news and information, 
coverage of AOA pro¬ 
grams by local journal¬ 
ists is increasingly 
important," Dr. Hamill 
said. 

"For that reason, the 
AOA Communications 
Group conducts public 
education campaigns in 
a three-tier format to 
provide complementary 
outreach programs at 
the national, state, and 
local level," Dr. Hamill 
said. 

To reach national 
and major-market 
media, the AOA 
Communications Group 
develops electronic 
media tours for broad¬ 
casters—state-of-the-art 
"live via satellite" inter¬ 
views with AOA 
spokespersons for tele¬ 
vision stations, and tele¬ 
phone interviews with 
radio stations. 

Media materials and 
program kits are provid¬ 
ed to all state optomet- 
ric associations for state- 
level public outreach 
campaigns. 

AOA Member Kit 
materials, including 
media materials, are 
provided on request to 
any AOA member for 
local public outreach 
efforts. 

"The satellite media 
tours have become an 
important part of our 
strategy," Dr. Hamill 
said. 

Working from a cen¬ 
tral studio with satellite 
uplink capability, AOA 
representatives such as 
Valerie M. Kattouf, 

O.D., spokesperson for 
AOA's annual fall 
Ready for School cam¬ 
paign, can appear on 10 
to 20 major market tele¬ 
vision stations across 
the country in a single 
day—reaching, in many 
cases, a total of 10 mil¬ 
lion or more viewers. 

"The result is local 
media coverage that 
would be impossible to 
achieve if spokesper¬ 
sons had to physically 


travel from broadcast 
station to broadcast sta¬ 
tion across the country," 
Dr. Hamill observed. 

"Although," he 
adds, "electronic media 
tours are still more of an 
undertaking than many 
might realize." 

During her fall 
satellite media tours for 
AOA's Ready for School 
program. Dr. Kattouf 
generally arrives at a 
Chicago television stu¬ 
dio at 4:30 a.m., and 
gives virtually non-stop 
interviews for the next 
three to four hours 
(often with four or five 
minutes between them) 
and then returns to her 
office for a normal day's 
practice. Dr. Hamill 
noted. 

The effort, however, 
is worth it, he main¬ 
tains. 

"With optometrists 
an important part of vir¬ 
tually any community, it 
is important to have 
optometry's messages 
on eye and vision care 
in a community's local 
media," Dr. Hamill said. 

New brochures 

AOA's entire cata¬ 
logue of patient litera¬ 
ture has been rewritten 
and is being reformatted 
with new graphics, 
according to Dr. Hamill. 

All of the cata¬ 
logue's almost 80 titles 
have been edited to 
reflect the latest in clini¬ 
cal information and are 
being redesigned with 
the latest in contempo¬ 
rary graphics. 

Included are all of 
AOA's popular 
"Answers to Your 
Questions" series pam¬ 
phlets—covering sub¬ 
jects from "lazy eye" to 
glaucoma—as well as its 
one-page AOA Fact 
Sheets—on subjects 
from driving for older 
adults to computer 
vision issues. 

Also to be included 
in the redesign are the 
association's collections 
of specialized pam¬ 
phlets on issues related 


to children's vision, 
mature vision, contact 
lenses, "Vision and Life 
Style," sports vision, 
and occupational vision. 

AOA's catalog of 
Spanish-language 
brochures will be sub¬ 
stantially expanded, 
with all of the associa¬ 
tion's most popular 
English language 
brochures now available 
in translation. 

The new brochures 
are scheduled to be 
made available through 
the AOA Order 
Department later this 
year. 

Dual purpose 

The AOA 

Communications Group 
has two major objec¬ 
tives, according to Dr. 
Hamill. 

The first is to help 
position optometry in 
the world of health care. 
Dr. Hamill said. 

"Just as it is impor¬ 
tant for optometrists to 
take an active role in 
defining the scope of 
their profession in state 
practice acts, it is impor¬ 
tant for optometry to 
clearly define the image 
of the profession for the 
health care-consuming 
public," Dr. Hamill said. 

"While it is not our 
primary objective to 
respond to negative 
statements about 
optometry coming from 
outside our profession, 
it is certainly an impor¬ 
tant part of what we do. 
More importantly, how¬ 
ever, we prefer to posi¬ 
tively promote the pro¬ 
fession by accurately 
and proactively portray¬ 
ing to the public all that 
optometry offers," Dr. 
Hamill said. 

"Our committee's 
second major objective 
is to provide materials 
that individual practic¬ 
ing optometrists can use 
on a day-to-day basis in 
their practices," Dr. 
Hamill said. 

"In today's world, 

see Communicate , page 19 
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Communicate, 

from page 18 

communications is an 
art and a science within 
itself/' Dr. Hamill said. 

"Large and even 
medium-sized corpora¬ 
tions routinely employ 
entire communications 
departments or retain 
advertising and public 
relations agencies to 
help shape their image 
and to develop 
brochures or other 
materials for their cus¬ 
tomers. Clearly, few 
optometric practices 
could afford such an 
effort," Dr. Hamill 
observed. 

"However, collec¬ 
tively, through their 
association, the nation's 
optometrists can be part 
of public information 
programs and have 
access to patient educa¬ 
tion materials that the 
AOA Communications 
Group Advisory 
Committee developed 
to be at least on par 
with any available in 
health care today," Dr. 
Hamill said. 

"With optometry 
playing a growing role 
in primary eye and 
vision care, optometrists 
and their patients have 
a right to expect nothing 
less." 


Correction 

In the June 13 
AOA News, the 
professional title of 
Bill Sexton, presi¬ 
dent-elect of the 
National Rural Health 
Association, was incor¬ 
rectly listed in an arti¬ 
cle concerning the 
White House 
Conference on Aging 
Solutions Forum. Mr. 
Sexton is the chief 
executive for the North 
Coast Service Area of 
Providence Health 
System in Oregon. He 
has been with 
Providence Health 
System since 2000. 


CMS phasing in provider ID numbers 


O ptometrists and 
other health care 
providers can 
begin to say good-bye to 
the Medicare provider 
identification numbers 
they have been using to 
identify themselves on 
claim forms for the gov¬ 
ernment health plan. 

The U.S. Centers for 
Medicare and Medicaid 
Services (CMS) last 
month announced a 
schedule for the phased 
implementation of 
National Provider 
Identifier (NPI) num¬ 
bers in the Medicare fee- 
for-service claims pro¬ 
cessing system. 

Under federal law. 
Medicare, Medicaid, 
and most private health 
insurance will be 
required to accept and 
use NPIs in standard 
transactions by May 23, 
2007. Small health 
plans will have until 
May 23, 2008. 

The government 
contractors retained by 
CMS to issue NPIs 
began accepting appli¬ 
cations for the identi¬ 
fiers on May 23 of this 
year, giving health 
providers two years to 
obtain the new ID num¬ 
bers (see AOA News , 
May 23). 

CMS's implementa¬ 
tion timetable is intend¬ 
ed to give health care 
providers at least half a 
year to practice using 
the NPI as their primary 
form of numeric identi¬ 
fication, before use of 
the identifier becomes 
mandatory. 

NPI numbers will 
be accepted on 
Medicare fee-for-service 
claim forms early next 
year and all providers 
need to identify them¬ 
selves on the claims as 
early as next fall. 

The Medicare fee- 
for-service claims pro¬ 
cessing systems now are 
programmed only to 
recognize the "legacy" 
Medicare identification 
numbers, rejecting as 
unprocessable any 


claims on which any 
other form of identifica¬ 
tion number, including 
an NPI, is used. 

Effective Jan. 3, 

2006, the systems will 
be able to identify 
providers by Medicare 
number or an NPI, as 
long as the provider's 
Medicare number is also 
on the claims form. 

From Oct. 2, 2006, 
until May 22, 2007, the 
systems will accept 
either Medicare num¬ 
bers or NPIs. 

"This will allow for 
six-to-seven months of 
provider testing before 
only an NPI will be 
accepted by the 
Medicare Program," 
CMS administrators 
noted in announcing the 
phase-in schedule. 

"Beginning May 23, 

2007, our systems will 
only accept an NPI" the 
agency emphasizes. 

CMS did not outline 
a schedule for imple¬ 
mentation of NPIs in the 
Medicare managed care 
program, Medicaid or 
other programs. 

Developed as a 
standardized identifica¬ 
tion number for health 
care providers and relat¬ 
ed entities—replacing 
the myriad identifica¬ 


tion numbers now 
assigned to health care 
providers by various 
public and private 
health insurers — NPIs 
are required under the 
Health Insurance 
Portability and 
Accountability Act 
(HIPAA) of 1996 as part 
of an effort to encourage 
greater administrative 
efficiency in the nation's 
health care system. 

The 10-digit identi¬ 
fiers are specifically 
designed for use in a 
new standardized elec¬ 
tronic claims format, 
known as the "standard 
transaction," that health 
plans and providers also 
will be required to 
adopt under HIPAA. 

Any health care 
provider who transmits 
health information elec¬ 
tronically in connection 
with any of the standard 
transactions is required 
under that rule to obtain 
an NPI, even if the 
provider uses a business 
associate, such as a 
billing agency, to pre¬ 
pare transactions. 

For additional infor¬ 
mation, to complete an 
NPI application, or to 
access educational tools, 
log onto 

https://nppes.cms.hhs.gov. 


Viewlet offers NPI 
tutorial on line 

The NPI Viewlet, a new instructional Web 
tool, is now available for viewing at 
www.cms.hhs.gov/medleorn/npi/npiviewlet.osp 
and under "HIPAA Latest News" at 
www.cms.hhs.gov/hipoo/hipoo2 on the CMS 
Web site. 

The Web feature provides an overview of the 
NPI, a walkthrough of the application process for 
identification numbers, as well as live links to the 
National Plan and Provider Enumeration System 
(NPPES) Web site where applications can be 
filed. 

Th is tool is designed for all health care 
providers. 

In the near future, the NPI Viewlet will also 
be accessible through the NPPES Web site at 
https://nppes.cms.hhs.gov. 
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Advanced Medical 
Optics, Inc. 

Alcon Laboratories, Inc. 

Allergan 

Bausch & Lomb 

CIBA Vision Corporation 

CooperVision 

Essilor of America, Inc. 

HOYA 

Luxottica Group 
Marchon Eyewear, Inc. 
Optos 

Signet Armorlite, Inc. 

TLC Vision Corporation 
Transitions Optical 
Vision Service Plan 
VisionWeb 
Vistakon 


Industry Profile: 
Luxottica Group 

For over four decades, Luxottica's world leadership 
and pioneering efforts in manufacturing, in factory- 
direct distribution, in trendsetting styling, and in cus¬ 
tomer-oriented programs and services have helped 
optometrists and their patients worldwide enjoy the 
benefits of high quality, high fashion eyewear. 

Now that Ray-Ban—the most recognized sunglass 
brand in the world—along with Revo, Arnette, Persol 
and Vogue are part of our portfolio of brands, 

Luxottica is also recognized as the world leader in the 
production and marketing of mid- to premium-priced 
sunglasses. These brands, together with Luxottica 
designer brands such as Versace, Versus, Prada, Miu 
Miu, Donna Karan, DKNY, Adrienne Vittadini, Brooks 
Brothers and Anne Klein form the product selection 
basis of Luxottica s professional Sun Center program, 
currently in place at over 2,000 vision care practices 
nationwide. 

Luxottica's Sun Center is far more than just a selec¬ 
tion of fine sunwear brands and products. It is a con¬ 
cept designed to support the optometrist's efforts to edu¬ 
cate patients about the health benefits of sunwear pro¬ 
tection and to facilitate the recommendation or pre¬ 
scription of quality UV blocking sunwear, either piano 
or prescription, where clinically appropriate. 

Organizations ranging from the American 
Optometric Association to the Environmental Protection 
Agency agree that the best prevention strategy against 
the suns harmful rays are quality, UV blocking sun¬ 
glasses. Establishing a Sun Center in a dispensary 
enhances the likelihood that patients select and use the 
sunwear prescribed or recommended. 

Luxottica provides those optometrists who choose 
to establish a Sun Center in their dispensary with the 
following elements: 

❖ Critical Mass of Product: Whether piano or pre¬ 
scription, sunwear dispensing starts with a broad array 
of sunglasses— "real" sunwear dispensed with the 
patient's prescription, if appropriate. 

❖ Displays and Merchandising: Banners, signage, 
displays and graphics attract a patient's attention to 
sunwear and enhance the perception of broad selec¬ 
tion. 

❖ Big Brand Power: As the brand with 84 percent 
patient awareness (the highest in the industry), and one 
of the most recognized fashion accessories in the 
world, Ray-Ban is the centerpiece of any Sun Center. 

❖ Staff Training: Luxottica-sponsored training and 
materials motivate doctor and staff to work together to 
offer patients sunwear advice. 

❖ Special Financing: Special financing with pay¬ 
ments spread over a period of time facilitates experi¬ 
mentation with the Sun Center program. 

With more and more studies confirming the dan¬ 
gers of the sun, professional guidance is a critical fac¬ 
tor in a patient's decision to protect their eyes, vision 
and general health. The Luxottica Sun Center program 
is designed to help optometrists fulfill their responsibility 
to educate patients on the need for both piano or pre¬ 
scription sunwear, when clinically appropriate. 

Industry Profile is a regular feature in AOA News 
allowing members of the Ophthalmic Council to 
express themselves on issues and products they 
consider important to the members of AOA. 


22 state affiliates earn 
VisionWeb royalties 



The VisionWeb checks totaled $5,150 in roy¬ 
alties to state optometric association royal¬ 
ties. 


A t an Optometry's Meeting™ press conference, 
VisionWeb announced that 22 AOA state affili¬ 
ates have earned royalties from VisionWeb for 
the period May 2004 through April 2005. 

The occasion marks the second year that AOA state 
affiliates have received royalties from VisionWeb. 

Under the terms of the program, AOA members 
can earn royalties for their state affiliates by using 
VisionWeb to place their product orders. A portion of 
the transaction fee associated with each order (the fee 
paid to VisionWeb by the supplier who receives the 
order) is earmarked as a royalty payment to the state 
affiliate that represents the ordering OD's account. 

"The VisionWeb State Affiliate royalty program is a 
way to support the states with non-dues revenue in 
order to help them achieve their objectives," said Jeffrey 
B. Saddington, president and CEO of VisionWeb. 

This year's royalties reflect a nearly 157 percent 
increase over 2004, while the number of states who will 
receive royalties climbed by almost 40 percent. 

"We're very pleased with the program's success this 
past year, and hope to see continued increases," said C. 
Thomas Crooks III, O.D., president-elect of the AOA. 
Visit www.visiomveb.com. 



Bill Reindell, O.D., Bausch & Lomb's director of 
scientific and clinical affairs, and Dave 
Nientimp, MaxSight product manager for 
Bausch & Lomb, were among those demonstrat¬ 
ing MaxSight contact lenses to ODs at 
Optometry's Meeting™ in Dallas last month. The 
lenses, with tints optimized for sport, are the 
result of a collaboration between B&L and Nike. 
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_ Industry News 

Essilor to acquire 
Spectacle Lens Group 



E ssilor and Johnson 
& Johnson have 
signed an agree¬ 
ment whereby Essilor 
will acquire The 
Spectacle Lens Group, 
Johnson & Johnson 
Vision Care Inc/s oph¬ 
thalmic lens business. 
Created in 1999, The 
Spectacle Lens Group 
developed the Definity 
brand progressive lenses, 
featuring unique Dual 
Add™ technology which 
divides progressive add 
power between the front 
and back surfaces. 

Definity™ was intro¬ 
duced in select US test 
markets in late 2002 and 
is well respected among 
eye care professionals 
and consumers. To help 
speed further develop¬ 
ment, Essilor will contin¬ 
ue to manufacture 
Definity progressive 
lenses and distribute 


them in the United States 
through its traditional 
marketing and distribu¬ 
tion networks. 

'This acquisition is 
fully in line with 
Essilor's dedication to 
providing quality prod¬ 
ucts to eye care profes¬ 
sionals and consumers. 
Through offering 
Definity, eye care profes¬ 
sionals will be able to 
provide their customers 
with more options," said 
Hubert Sagnieres, presi¬ 
dent of Essilor of 
America. "We are also 
excited for our employ¬ 
ees and customers as our 
two companies share a 
similar focus on techno¬ 
logical advancement, 
and this common 
ground is extremely 
important as we prepare 
for future growth and 
success." 

Visit www.essilor.com. 


Trivex lens material 
earns AOA Seal 

The AOA has recognized Trivex™ material as 
the first category of lens material offered by multiple 
lens manufacturers to meet the requirements of the 
organization's Seal of Acceptance for Ultraviolet 
Absorbers/Blockers. 

This announcement means that any lens that is 
made from Trivex material meets the Seals criteria 

and provides substan¬ 
tial protection of the 
eye from naturally 
occurring environmen¬ 
tal ultraviolet (UV) radi¬ 
ation. 

"It is a proud dis¬ 
tinction that the catego¬ 
ry of Trivex lens materi¬ 
al meets the stringent 
requirements of the AOA Seal of Acceptance for 
Ultraviolet Absorbers/Blockers," said John 
Liebenguth, director, sales and marketing, optical 
materials, for PPG Industries. 

Introduced by PPG in 2001, Trivex material 
offers the unprecedented combination of excellent 
optics, impact resistance and light and thin qualities 
in a single material. 

Since Trivex material has earned the Seal of 
Acceptance for Ultraviolet Absorbers/Blockers as a 
category, all of these lenses, and any derivatives of 
them made from Trivex material, would meet the 
requirements of the Seal. 

Visit www.ppgtrivex.com. 
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Margie York, O.D., above left, moments 
after learning she won a free round trip to 
anywhere in the U.S. and Europe on 
American Airlines, surveys the prize details. 

The trip, sponsored by Bausch & Lomb 
was one of dozens of contests on the Exhibit 
Hall floor, including Hoya's prizes of three 
42-inch plasma TVs. 

At right, Julie Jackson, Regional Sales 
Manager Midwest, and Barney Dougher, 
President of Hoya Vision Care North 
America, draw names for a plasma TV. 
Winners from the three drawings were 
Kathryn Wood, CPOT, Anita Miller, LPN, CPO 
and Heather Sheen. 
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services at no cost, 
when you see this 
young family, and when 
you send your report to 
the pediatrician or the 
family doctor. 

What does this say 
about you? It portrays 
you as able to see any 
patient, no matter what 
age. It portrays you as a 
very caring and con¬ 
cerned doctor, willing to 


give your precious 
office and professional 
time to check a child's 
eyes. It portrays you as 
being so concerned 
about the fact that a 
child may indeed have 
some eye condition: a 
disease... strabismus... 
or refractive error. You 
are concerned enough 
and care enough to give 
a child your attention. 


Seeing an infant in 
your practice is literally 
going to change the way 
patients view you and 
view what you do. This 
is going to further 
enhance your reputation 
in the community. And 
people will return to 
you when they need 
your services — 
whether for a regular 
eye exam or concern 



BUYER ^ 


The Comprehensive Continuing Education 
Meeting for a|f eyecare professionals 


* Vision Expo welcomes all eyecare professionals — 

and provides continuing education for the entire practice. 

* Improves performance of your practice — 

total practice pricing is a cost effective way to bring your team. 

* The most important topics taught by the leading professionals - 

to make an immediate difference in your practice’s performance. 

* The lastest vision care advancements and technology — 

targeted pavilions let you focus on what’s important to you and 
help you navigate the show floor. 

* Your first look at the newest high-end fashions from 
over 550 leading U.S. and International exhibitors — 

more brands and more products than any other west coast event. 

Look to the West and register today! 

To register, call 1-800-811-7151; international calls 
1-203-840-5610 or visit www.visionexpowest.com/aoa 


Presented by: 


Produced by: 


Endorsed by: 


vCa & Reed Exhibitions 


A z OAS 


In ternemormf 

yision 


Conference: September 14 - 17 , 2005 
Exhibit Hall: September 15-17, 2005 
Sands Expo & Convention Center 
Las Vegas, Nevada 
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at International Vision Expo West 
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over a change in vision. 

The AOA makes a 
difference in your life... 
and the lives of your 
patients. 

What discussion of 
how AOA makes a dif¬ 
ference in your life and 
the lives of your 
patients would be com¬ 
plete without mention¬ 
ing what goes on in 
Washington, DC? 

Were it not for my 
involvement in the 
AOA, I am certain I 
would never have had 
much first-hand knowl¬ 
edge of Washington pol¬ 
itics. In the years I've 
been going to 
Washington to lobby, we 
have had to fight for the 
ability to care for our 
patients. 

❖ Coverage for 
optometrists under 
Medicare 

❖ Non-discrimination 
clauses 

❖ Equal pay for equal 
services 

❖ Keeping optometry 
in federal programs 

Lately, we've had to 
try to convince 
Washington that a con¬ 
tact lens without a pre¬ 
scription poses the same 
risks to the cornea as 
one with a prescription. 
In fact, in one of its first 
actions this year, the 
U.S. Senate Committee 
on Health, Education, 
Labor and Pensions 
approved a bill that 
would ensure that it 
would be unlawful to 
sell decorative contact 
lenses at places like gas 
stations and conven¬ 
ience stores. All of this 
seems so logical, yet it 
has taken us two years 
to get to this point. 

As I was putting 
this speech together, it 
felt like I was talking a 
lot about battling. But 
battling is easy when 
you have a goal worth 
achieving and when 
you are doing it with 
the patient's best inter¬ 
est in mind. 



AOA President 

Richard L. Wallingford, O.D. 
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Are you buying or selling 
a practice? 
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online 
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Cf in the Red Rocks 
OfSeetona, AZ 


Arizona 0 pt Giti et rie 
Association 
2005 Fall Congress 
NOv. 4 .- 6 ,. 2005 

Hilton Sedona Resort 

20 Hours of COPE 
Approved CE 

GulT Luumdmer pL un Fno'jy nrumiray. 
Nnu. 4-th rit tfw- Sr-tfnnn Cirtft Rr-tcwT 
surrounded by the Coconi.nD 
N.qrhr^J Forest an^^Vi'C-lnspIrJng 
Red Rook fnrmiitinnx. 

Information ft ftCflfSfrLlt/Ort; 
602-2794055 / 800-346-2020 
jane@azoa. org 


To list an event on the AOA 
Calendar, send information 
to EventCalendar@aoa.org 
or visit www.aoanews.org 
and click on Event Calendar 



InfantSEE™ is a public health program designed to ensure that optomefric eye and vision care becomes 
an in tegral part of infant wellness care to improve a child’s quality of life, This program was developed in 
partnership with the Vision Care Institute of Johnson & Johnson Vision Cans, Inc., to stress the critical 
importance of the early detection, management,, and treatment of ocular conditions and diseases. Under 
this program. AOA Member Optometrists will provide a comprehensive infant eye assessment within the 
first year of life as a no cost: public health service. 

We are proud to announce that the InfantSEE™ program was “born" June 8. 2005 on NBC’s Today Show?! 
Viewers were encouraged to log on to www.lnfantSEE.org to locate an InfantSEE™ provider in their area 
...and the response by both the public and the media has been exceptional. 

Our work has Just begun and we need you now more than ever. The number of AOA member optometrists 
enrolled in the program increases every day. Tour participation moves InfantSEE lw closer to its goal of 
having a provider in every community. 

Now is the time? If you haven't already registered, please fill out the information below to enroll as an 
InfantSEE™ provider today. 

(Please print) 

Name: 

Primary Practice Address:_ 


Member of which Affiliated Association (State, AFOS. etc.)? 
Office Phone:_E-mail_ 


To enrol I, return the completed form to: 
InfantSEE 1 " Provider sign up 
243 North Lindbergh Boulevard 
St Louis. MO 63141 
Fax: 314-091 -4101 
OR 

Visit www.aoa.org and click on the InfantSEE logo 
OR 

Contact us at: 

Email: lnfantSEE@aoa.org 
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Ad Showcase 


NEED SOFTWARE? GET THE BESTf 

management 

software 

w ■* 

Sno how cosy 

j __ 

it i s with 


Eyecom^s 

'n, 0>lr 

USER-FRIENDLY 

* 

softwaro! 


\ 1 j. j 



Isn't it timo for your pmetico to 
go ? 

A 

To rOo&iv& a free trial demo Call 

/\ 

us at U00-7&Kft56 or visit 

Zyecom 2 

□ V-T-DMCTmiC SdlTW^ftC 


FREE CPA Case Studies 

10 Ways ODs Are Reducing Taxes 


Our tavvy cliarita knew Uhu bee-L way to 
reduce next year£ taxes Is to let us start 
wnrking with their practice tod5y. It doesn't 
□asi yuu any more to atari early, yet ii 
yivOS uS L it* Lima to implern&iiL all Lhfi Lax 
savings strategics ye-u arc cnlilled la 



'ODTajt 

Solutions" 

Csse Studies-^££7 


Currently serving ODs in 28 states 
With an □□ client basa that has dnuhlRct 
svery yaar For Iha last Ihrea yuaru. uur 
firm at ifl CPAs has developed ifte 
nation 1 ? I?r^estt?v and CTOOijnting 
practice for independent: opIomElrr&ts. 

W& fcrWw vfrtixmtiy. 

Your first consultation Is FREE 

You are invited to call or e-mail Ken Hicks, 
CPA m rpt|i>RFit a FREE consultation to Icll 
usf about your tux and accounlirvy rieuds„ 
Or, for more Infotmallon on our special 
service- tnr OH?, just aak for a FRFF ccpy 
ol “OD Tax Solutions' Case Studies-. 


Mnv £t f-tJUlfSdLTf LliAi- 


Ai i' ni|u n iTi'n>■ YVlfti 

Hay&s Consulting 

1 1 'ii"" AMvn Tr Clj-tHTPhrl-rl',, 


BG1.C36.0096 

JLH.i.HHrh'iLH^IIIMhL^iy.LDfll 


Find out how May !!: 
OmiLpimy liu^ rrativtd 
13^ pmbl^ros and 
lT'J Lit l-lI innovLitivrj 
h?ijsi 114-ss i :• I.. l li :• 11 Ii :>i 

out optometry clients. 
Just Lull or l'-illuLL tu 
r^tlupd yoat cojiy of 
r 0D Tax Solution*-' 


Here r 3 a sample: 
^CuiLvwtiin; ttem accrual 

in iii^h ni.ii3i.iriIiny 

i/Sof'otiuticLt' with an 


^iilvbis^ ^LHTln^r 

i/ExamtidcLt' to issues elf 
tqny/sell fiyri^iii^ril> 

Call today 
^ for your 
M FREE copy! 



Free CE for Serious 
Eye Care 
Professionals 


SECft Imarnalkod, pnivlden 

uf world dlnt-i l => iIi 11 ui 

adurntinn. nm g-Heht-Itm 
crline Ed.cir'cn ot our wstsilc. 

SECQIntemmioirciUoni 

Iik rcntciJK. hi riTicr idta trJ 
yifit llrn ddrY end hriMlm -Ini mk« 
SH!i!l Infrmalird 4d jnxf-iui wxid-cb^. 
Thrc ::Ln- 5 : ] [ Lilith aryf n:. md 
nil h* liLn TiTi tta mr-Ftr rF pci-r 
him. d f™ Tin in -™ r-xirch; 
hrtry it ra jiw rri o mtvtf rr ti:^i“-; 
l:i -iLrEtwii™ itm 

fiimrlAi Uii^w wrrrn i'n ■ n_n f.Tiiji wo. r ^.h-? 
me cdutitton ravteyaf SF£0 Liks^rttaist. 


SECO International, LLC 


SOUTHWEST FLORIDA 
EDUCATIONAL RETREAT 
August 5-7, 2005 


Fori Myors, Florida 



WWW, 

sanibel resort.com 


Sanibci Harbour 

RISC HT & SPA 

I YdiiLiktiHin 

Trariy;rrpT QiKihiy - ft I * (.Xui tinning I ■'rliicnrHin - V I Imir* 
■|'«rirnl I limn-; P^i * 10 I (Jrjptf Apprn.iTpl tt«p-if*r;re*rl 

PiO£±;iEii / SfpCikj_:rt: 

Paul -Yfimian, 0.11, ¥.\M j rtr I jniis ( /amnil O.Q, FA AO 




lV^ph iV-iuLa, 1 lTl r FA.A.Ol 
Bmy Ftjli. tins. LUA, EAA.O, 

K-::*i < !U >_. I L>Y«\.<]1 

JR.w|Ji SuwU O.H r FA AO. * 

iSrny Fijlulti^. (JLLJ_, tLiAjALJ 

Mktuiel VKkssm, till, lLAAO. 

UhiJ Mi Jxku^]^ (ID. 
hWF IVi^.irlmTTnl Cr.,. Si iit^ 

Fi.vtL MyCK. Plntkli 33915 
Phont^^-IRI 
1-ajL 2 j!MB1-37j!? 

17 m:-nl: r o.i.i"i mi^iiT.nt'r 


Aid;: 1 r| - H.i:ni.-: 

Up-KiTntin l Jurlspmder.Lt 
F-i-fto-PS 

l K sirai>pcnnMnc Speilier 

Ri^i^ltiLliifii 
Pmnojifl;, 10,200:" 
A.tlA rnLjnlMiri 
NcQ-riK LubcT? - S434J 

■ ■ a + ■ a 

AherJuly IQih add SoU 

hi AIT,tt^bital*TTi^. 


Htn^l R^?s^Tv^lI iijrdi^ TdIIJ'iik - l-ByrF707-7777 


J 


24 • AOA NEWS 

















1 

55^ PRACTICE APPRAISAL 

^ . \ and/or Buy/Sell Assistance 

John Gay & Associates - #1 

John Gay, LLD. RFC, CEP has completed over 1.200 
Ophthalmic Practice Appraisals and has assisted with over 
S30 Buy/Sells since 1030. 

Call for your appraisal 30 3"692 "8 001 

or assistance today: Denver, co 


f 

sSSgk PRACTICE SUCCESS 

ijoijttl Whst did these very successful 

, doctors have in common? 

\ ?SS55j JOHN Gay, THE CONSULTANT*’ 

Dr. Goldberg, VA S1B5K to over SI Million 
□r. Jose, IA $120K to over 1.2 Million 

Dr. Cockrell. OK S42QK to over S3 Million 

Dir. Jetiling, MO $270K to over S23 Million 

Slart Your CAREER SUCCESS OAQ _C QO_ Q AA1 

Today,You Deserve II. OUO UW OUU 1 

Call John Gay & Associates Denver, CO 





SD:ri=oi£d byNcwa 2:L:i=asteT Umersily 
L'-oIms it r]pru r m=*y nrough 
etJu^Lunal sjii-fils ixc^klod i;v flicon FhDrniycujIicals 
and Vision Service Plar 


NSU 


■^"ii T-fF :\STEF> 
t-MVbhaiJS 


,_. p--Li. A ** L 1 Jja J i 


Pitttrtttd by: 

Office of Continuing OpbomEJnc Education 
NOVA yOUTHFASTERN LJWIVEKymr q[JI LEC?F EJF QPIUMORY 
3203 Sauih University Ctt« - FottLauderdala-DayH, Florida 33328 

For more i niOrfnOtiOrfi: 

Ehakara Rossnbajm. BA, Coardhatn - 
Otliffi (J'O^lIrtUinfi [Jiplqmefric F<)L£3linn 
.2324224 or email at GQae@neiiJiova.edu 

htip y/a plorn si ru. noua.ed u/ce 
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35 th Annual Meeting 

November 1-5, 2005 Orlando, Florida 



Applied Concepts in Vision Therapy 



Two day in-depth courses tun: 

^lulnuL &. C'hild Visual Development 

■^Visual [[LlbniiuUaii ProcessLcii^ 

^Amblyopia & Strabismus 
* Acquired Brain Injury 


o 


fjresienLed by Dra. Robert Sand, Carl 1 lillier. Irwin SuchoU". 
Alien L"alien. Itouald Berger & Earn Tanncu 

Plus 


a ] 5 hums ol" adili Lional eduLaiion. research presentations, 
posters, csiiibits, god'outran and more nil at die 


o 



Wvndham Palace Resort & Spa 

in the Walt Disney World Resort 

Fur more into million: 1 -SSS- 2 SS -3770 or 
www.covd.oiT5 
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Classifieds 


Professional opportunities 


ALL ABOUT EYES - BUYING or SELL¬ 
ING? Practice Concepts specialises in 
practice sales for eyeraro professionals, 
plus firmsing, appraisals and consulting. 
Doctor owned and managed. Over 14 yrs 
experience. For more intonation and cur¬ 
rant listings www. practicecencept s. con or 
call 877/778-2020. 

CONNECTICUT - Eastern. Cytometric 
practice appraised fair market value of 
$225,000.00. CONTACT PRACTICE 
BROKER, DR. RICHARD S. KATTOUF, 
O.D., D.O.S. 800/745-3937. 

FLORIDA - OPTOMETRIST WANTED 
-Tallahassee Area. large, fast-paced, 
&ate-of-the-art cpboretric practice in nul- 
tidisciplinaiy managed care setting seeks 
Florida Beard Certified cptometrist. 
Position involves primary eye care, med¬ 
ical management of ocular disease includ¬ 
ing glaucoma, CL care, and co-manage- 
meit of surgical patients. Must have 
strong pecple s kill s and a positive attitude. 
Prefer mrmnimin of 5 years clinical experi¬ 
ence; practice in cptcrmetry/cph.thalmolo - 
gy setting or residency training are a plus. 
Etnt tine, with possibi li ty of full tine later. 
Fbr more info visit ww/wcqgh alhsalfe.com. 
Fax CV to 850/383-3401, Attn: Daniel J. 
Lazar, CD. 

FLORIDA - Tallahassee area. Fkoelleit 
opportunity. Established practice stressing 
comprehensive care. Collects 575K with 
good profit margin. Free standing buidding. 
Groat staff. Cdll Franklin Group 
Associates, Inc. and ask for Phyllis 
Franklin, lie. Real Estate Broker, at 
800/465-8605. 

FLORIDA - West Gantral. Cytometric 
practice for sale in West Central Flcricd 
coast area. This is in a prime nail loca¬ 
tion . Owner needs to retire. Will sdl fir 
less than capital investment. Groat oppor¬ 
tunity for O.D. owner. Cell Rdoert E. 
W illiams at 352/207/5905. 

Hands-on Clinical Training in Vision 
Therapy is available from OEP for you 
and your stfef at four IB sites. Cell now 
for information 800 447 0370 

INDIANA - Indianapolis. Pfedical/surgi- 
cal cptoretric referral canter seeking CD 
with residency training or 2 years dis¬ 
ease/post cp care experience. Fax CV to 
317/921-6614 or contact Jim Hunter, O.D. 
317/925-2200. 

INDIANA - Southern. Solo Practice. 
Excellent location and excellent n^uta- 
ticn. Fcdr Iferkst Value - $85,000.00. 
CONTACT PRACTICE BROKER 
RICHARD S. KATTOUF, O.D., 800/745- 
3937. 

KANSAS - WidnLta Growing compre- 
hansivevisicn reha bilit ation canter in the 
heart of the mid-west looking for full-time 
cptometrist to join our vision rehabi l i t ation 
team. Training provided. Competitive 
salary and benefits You can learn more 
about Envision at www.envisianus.ccm. 
Rsply by fax: 316/263-416 or e-mail: 
bruce. kater@envisionus. ccrn 

MISSOURI - Eastern. Two practices - 
Tdcal Fcdr Iferket Value $300,000.00. 
CONTACT PRACTICE BROKER, DR. 
RICHARD S. KATTOUF, O.D., D.O.S. 
800/745-3937. 


New Jersey-Bergen County. Long 
established cptical shop grossing 
$250,000 excluding OD services-100% 
cash. Groat potential for an CD owner 
eperator. w w w .Transition- 

Consultants . com FOR A FREE PRAC¬ 
TICE VALUATION OR SEARCH 800- 
416-2055 


PRIVATE PRACTICES FOR SALE: 
Annual Gross: New York - Westchester 
County - 1.3M; Colorado - 62 IK; 

Mississippi Delta - 480K; Chicago - 
325K. 100% financing available. Buyers 

inmed. available for practices in Tamp^ 
Orlando, Richmond, Charlotte. Contact 
Sandra Kennedy 800/201-3585. 


Alaska CE Conference 10 Hours CE - 
W orld class wilderness fishing with all 
of the amenities - 6 E^rticdpants per 
week. Chignik, Alaska July 23-30 or July 
30-August 6, 2005. Visit cur website: 

www.eyehunteyefish.ccm or email: eye- 
hunteyefish@yahoo.ccm or call 907/563- 
8803. 


NEW YORK - OPTOMETRIC PRACTICE 
FOR SALE Private Cytometric Practice, 
well established and thriving over 50 
years, extensive patiat list, Greenbush 
Eve Center, approximately 2341 sq. ft, 
located at 4 Springhurst Drive, Fhst 
Greenbush, New York (a suburb of Albany, 
NY), Professicnal Of fice Building, Ground 
level, Handicapped accessible. ONLY 
SERIOUS INQUIRIES. Call (518) 489- 
7825. 

NORTH CAROLINA - Raleigh. 
Out landing FT/PI epportunity for associ¬ 
ate OD in Beautiful Raleigh, the Research 
Triangle area. Fill support stfef; pleasant 
working conditions, and excellent income 
in the six figure plus range with benefits 
Call Dr. William Fox, 919/844-2114; 
email: drfcx@nc. rr. com 


OHIO - Northeastern. Great location. 
Papulation growing. Fair market value 
$73,500.00. CONTACT PRACTICE BRO¬ 
KER, DR. RICHARD S. KATTOUF, O.D., 
D.O.S. 800/745-3937. 


Optometrists Needed in Connecticut 
Growing Cytometry practice has full and 
part-time positions available in the 
Fcdrfield and Litchfield areas. We cfk 
excellent compensation, established 
patient base and flexible schedle. Fill- 
tine benefits include: paid malpractice, 
health & dental insurance, 401k, etc. Fax 
CV: 1-866-657-5400 or email: 

carinq@healthdrive. com cr call (tdl fme) 
1-877-724- 4410 


Optometrists Needed in Massachusetts 
Growing Cytometry practice has full-time 
and part-time positions available in the 
Boston, Cape Cod and Worcester areas. 
W e effer excellent ccnpensaticn, estab¬ 
lished patient base and flexible schedule. 
F/T benefits include: paid malpractice, 
health & dental insurance, 401K, etc. Fax 
CV: 1-866-657-5400 or email: 

carincf@healthdrive. can cr cefll ( toll free) 
1-877-724- 4410 

Optometrists Needed in TX Growing 
cptanetry practice has part-time positions 
available in the Eallas, Ftart Worth & Van 
areas. We effer excellent compensation, 
an established patient base and flexible 
schedule. Must be a Certified Glaucoma 
Specialist. Fax CV (toll free) 1-866-657- 
5400 or call (toll free) 1-877-724-4410 or 
email: carincf@healthdrive. ccm 

TEXAS - Arlington, Fort Worth and 
Mid-Cities. Cytcmetrists wanted. FT/PT. 
Private Practice. Significant Salary and 
Banefits. State-of-the-art equipment. CALI 
214/808-4656 or fax resume to 972/991- 
4414. All replies strictly cmficbmtial. 

Texas-Central. W ell established practice. 
Gross $1,000,000, netting $400,000. 
Averaging 375 patient visits per month 
excluding walk-ins. 70% cash payment. 
Vist www .Transitian-Consult ant s. com 
FOR A FREE PRACTICE VALUATION 
OR SEARCH 800-416-2055 


Miscellaneous 


ALL STATES - PRACTICES FOR SALE 
and 100% FINANCING plus working cap- 
tial. Largest chtabase of Sellers/Buyers, 
rbrifiden tially maintained.Buyers are pre- 
cpalified. feller receives free valuation, 
free internet advertising. Successful 
transition is guided by 30 yrs. of profes- 
sicral experience. Visit cur website for 
current listirrp. Call PrcMed Financial, 
Inc. 888/277-6633. www.promed-finan¬ 
cial .comOR#22 

DO YOU WANT MORE VISION THERA¬ 
PY PATIENTS? Are you tired of seeing 
patients walk out the door without getting 
the care that they need? Why wait until 
another patient says "If insurance does¬ 
n't cover it...?" fell toefey and find out 
hew to ensure patients follcw through with 
vision therapy regardless of insurance 
coverage. Expansion Consultants, Id.: 
Specialists in consulting VI practices 
since 1988. fell toll free 877/248-3823, 
ask for Tcri Bristol . 

100% Financing for Debt Consolidation, 
Real Estate, Equipment. Lew Rates - Fast 
Approvals. Contact Prdfed Financial, Inc. 
888/277-6633 for more information. 

Significantly Increase Your Profits. 
Offer a ne/tf patient service with the HTS 
Computerized Home Vision Therapy pro¬ 
grams even if you have not of ferod vision 
therapy in ycur practice before. The HTS 
program is affcrcfebLe, efficacious, and 
easy to implement and requires no addi¬ 
tional stdif. Fbr more infeamatien or to 
order a no obligation 30-day trial of tie 
HTS program, visit our web site, 
www.visiontdnerapysolutians. net or con¬ 
tact us at 888/810-3937. 


EYE CARE MISSIONS OPPORTUNITY- 
country of Ukraine. One to two weeks. For 
information, see web site at eyecare- 
hsart.org. If interested, contact Dr. ferter 
L. Murphy, e-mail address: eyecare- 
heart@cox. net 

EQUIPMENT FOR SALE / WANTED 

I NEED FRAMES, temples, bridges 
damped l/10th 12kGF. (gold fi lled). Ifew, 
old stock, or Used. FULL, Sami, or Rimless 
styles. Contact GF Specialties, Ltd 
800/351-6926. 

OPTI-LENS.COM Search the Lowest 
price cf UNCUT LENS From Different 
LABS in U.S.A 

EQUIPMENT WANTED. Equipment in 
excellent condition needed for two high- 
volume V3SH social service eye clinics in 
Guatemala: slit lamps, chair and stands, 
phoropters, projectors, keratemters, auto- 
refractors. Durations are taxdeductible. 
Please contact Doug Vil l ell a CD at 
814/454-6517 or douqv@surferie. net 

FOR SALE: NIDEK NM200D NONMYD 
DIGITAL FUNDUS CAMERA. ONE AND 
A HALF YEARS OLD. EXCELLENT C 0 N- 
DITION. $10,500. M. RIABOY 214/327- 
2490. 


Call for 2006 

Optometry's Meeting™ courses 

Start planning now to present at the 109th Annual AOA 
Congress & 36th Annual AOSA Conference: Optometry's 
Meeting™, June 21-25, 2006, Mandalay Bay Resort & 
Convention Center, Las Vegas, NV. 

The Continuing Education Committee of the American 
Optometric Association is pleased to invite submissions of opto- 
metric, paraoptometric, and optometric student education courses 
at the 2006 Optometry's Meeting™ beginning May 9, 2005. 
Courses will be held from June 21 through Sunday, June 25, 
2006. 

Courses submitted should cover a wide variety of ophthalmic 
topics. All abstracts must be submitted via online submission by 
July 29, 2005. 

To submit a course, please visit the AOA Web site, 
www.ooo.org , and click on the "2006 Call for Courses" icon. 
Inquiries can be e-mailed to: continuing-ed@ooo.org. 

Submissions must be completed by July 29, 2005 for consid¬ 
eration. Notification of selected courses will be e-mailed to all 
applicants in early Fall. 
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Available for a Limited Time! 


With my 
glasses on 
my face! 



For all the ^ 
children of the 
world who need 
or wear glasses, 
this is a very 
happy storyi 


ubtahed by Judy Arledge 



1 


“With My Glasses 
On My Face” 


“For the past 18 months I have used the “With My Glasses 
On My Face ” book...in my office. Not only are the kids 
more comfortable, but Ifind my exams are so much more 
efficient because the child has gained trust and confidence 
in me as a doctor. I would highly recommend this book to 
all clinicians.” -W. Scott Albrecht, O.D. 


Judy Arledge is a grandmother of two young children 
who wear glasses. She wrote “With My Glasses on My 
Face” to provide a way to “share the experience of the 
journey to corrected sight from a young child’s perspec¬ 
tive.” This children’s book will be available for a limit¬ 
ed time from the AOA Order Department. 


B1 - “With My Glasses On My Face” $12.00 Each 



4 

Mail this completed order form to: American Optometric Association 

Attn: Order Department, 243 N. Lindbergh Blvd., St. Louis, MO 63141-7881 

Telephone toll-free (800) 262-2210 

WAYS 

FAX the completed form to: (314) 991-4101 

TO ORDER 

E-mail your order to JRPayne@AOA.org 


AOA Member 
Number 


Please send AOA 
membership information 


BILL TO 

SHIP TO (if different) 

Name 

Dr’s. Name 

Title 

Corp. Name 

Address 

Address 

City/State/Zip 

City/State/Zip 

Telephone ( 

.) FAX ( ) 


ITEM 

QTY. 

TOTAL 

PRICE 

B1 




All shipping, handling, and 
applicable sales tax will be 
added. 


CREDIT ORDERS CHARGE TO 

□ Bill me □ MasterCard □ American Express □ Visa 

O Bill my company Card #_Exp. date_Name on card 










































Offer them NIGHT & DAY® breathable contact lenses, with more 
oxygen, outstanding comfort and excellent vision for a full 30 nights. 

With a Dk/t of 175 @ -3.00D, NIGHT & DAY delivers the highest oxygen 
transmissibility of any available soft contact lens for the health of your patients’ eyes. 
NIGHT & DAY has a proprietary surface treatment that gives patients the crisp, clear 


breathable contact lenses* 

NIGHTS DAY 


Up to 30 Nights Continuous Wear 


Are your patients looking for more freedom 
from the hassles of contact lens wear? 


vision that comes with a biocompatible and extremely wettable lens surface. Based 
on real patient data, NIGHT & DAY shows no statistically significant difference in 
central corneal swelling when worn overnight compared to wearing no lens at all. 1 


The #1 

30-night continuous wear lens 


And, patients agree that NIGHT & DAY provides exceptional comfort. 2 


in the world 5 


There is only one best in continuous wear. Order your free NIGHT & DAY trial lenses today 

Offer your patients the freedom of NIGHT & DAY. at mycibavision.com or call 1-800-241-5999. 


The Worldwide Leader in Silicone Hydrogel Technology 


cibavision.com 


1 Mueller NC, Central and Peripheral Corneal Thickness Changes in Individuals Wearing High and Low Dk/t Extended Wear Contact Lenses. Master's Thesis. Department of Augenoptik at the University 
of Applied Sciences, Aalen, Germany, 2001. 2 CIBA Vision. Data on file, 2004. 3 CIBA Vision. Data on file, 2004. Brief statement of intended use: NIGHT & DAY lenses (lotrafilcon A) are 
indicated for daily wear or extended wear for up to 30 continuous nights. Warning: The risk of serious ocular complications is greater for extended wear as compared to daily wear of contact lenses and 
smoking increases the risks. The long-term risk of microbial keratitis has not been determined for this lens. Post-marketing studies are in progress. Precautions: Not all patients can achieve the maximum wear 
time of up to 30 nights of continuous wear. Patients should be monitored closely during the first month of 30-night continuous wear. The maximum suggested wearing time should be determined by the eye 
care professional based upon the patient's physiological eye condition because individual responses to contact lenses vary. Side effects: Infiltrative keratitis was reported at a rate of approximately 5% during 
the one-year US study of 1300 eyes. Other side effects included conjunctivitis, GPC, and lens discomfort, including dryness, mild burning, or stinging. Contraindications: The lens should not be used 
when an inflammation or infection of the eye is present, or when there is any disease or injury in or around the eye or eyelids. The lenses should not be used by individuals who have medical conditions that 
might interfere with contact lens wear. Consult the package insert for complete information about NIGHT & DAY lenses, available without charge from CIBA Vision Corporation at 1-800-241-5999 
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